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Did you know? 
National research report ‘State of Mind: Australia’s Mental 
Health Conversation’ conducted by News Corp Australia’s The 
Growth Distillery, found that: 
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Two thirds of young Australian 
adults say they would find it hard 

to talk to their parents about 
mental health challenges.

Half of all parents of 16–30 year 
olds say they would find it hard to 

tell their children they’re struggling 
with their own mental health.  



Announcing our 
commitment and launching 
the Family Roast card game 
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Tip #1: Give your employees the 
inside scoop 
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Tip #2: Tailor external content for 
internal use 
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Tip #3: Build momentum  
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Tip #4: Create opportunities for 
story telling and sharing 
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HOT TIP: Prizes always help increase 
engagement – we gave away 5 x $100 Hello 
Fresh vouchers to help employees keep the 

conversation going over a tasty meal  at 
home. 
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Using Swoop Analytics to monitor 
and track engagement 
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Same great conversations, now 
tailored for the workplace



Thank you! 

To learn more, check out the Medibank 
case study in the Swoop Analytics 
benchmarking report.
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