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Meet




Rebuilding the conversation

& DAILY 2 DAILY.connect

Our new internal Our new internal social Our new internal TV show
communications platform network

Your go-to place to stay informed Come to engage with colleagues Watch to keep up-to-date



*Modernization
Simplification
Engagement

B
Viva Engage to the rescue
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Purpose
Governance
Content
Leadership buy-in
Training and testing
Measurement



https://capgemini.sharepoint.com/sites/CyberKnowledgeCenter/SitePages/Classification-Overview-and-Guidelines.aspx
https://dam.gettyimages.com/capgemini/photo-library
https://www.gettyimages.co.uk/
https://www.shutterstock.com/
https://stock.adobe.com/
https://visualidentity.capgemini.com/wp-content/uploads/2025/10/Capgemini_PPT-template_Assets-library_October-2025.pptx

Clarity in action.

Messages per month to Messages per month

Capgominids
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Improvement in reach.

Avg. monthly views of Avg. monthly views in
Global Innovation email to Global Innovation
newsletter DAILY.connect community

Capgominids
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Improvement in reach.

Avg. views of Avg. views of
articles in a country to DAILY.connect posts
on former platform from leaders in that

country

Capgominids
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 Announcement

Group Newsdesk
Oct 17

Capgemini + WNS: A new chapter begins

We're excited to announce that Capgemini has officially completed the acquisition of WNS,
a global leader in digital-led business transformation and services. Together, we're creating a
new global powerhouse in Agentic Al-powered Intelligent Operations.

This strategic move combines Capgemini’s global reach, strategy and transformation

capabilities, technology, data and Al leadership with WNS’s deep industry expertise and
platform capabilities. It's a maj... see more

WNS Aiman Ezzat & Keshav Murugesh.mp4

=91 H™H &> O
~i Copgomini®d = -~
- ?

(7 Open in browser

& Like (® comment Share i and 452 others

4
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2 engage.cloud.microsoft/main
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& 7€ . @1
Ever wondered what really moves the needle on sustainability?
Explore In the latest Inside My Mind episode, Martine Stillman, VP of Sustainable Design at
Synapse (part of Capgemini Invent) gets real about what works and what doesn't when it
3 . comes to making a difference. Turns out, it's not just about big tech or bold pledges.
3 Martine’s journey shows that real impact starts with curiosity: digging into the facts,
Y questioning old habits, and finding out which everyday choices actually matter (spoiler:
't < | @ storylines what's on your plate is more powerful than you think!).
oo %
Z > 3 b\ ‘,‘z';. Favorites Ready to see what you can do? Read the full article and watch this video for a fresh take
/ . % | on sustainable mindset.
- ‘ 3 n All Company Community - Opel
Communities

B3 clobal innovation Community - Gpen
u Capgemini Research Institute - Open

Discover communities

B Like 2 comment @ share 5 ( and 71 others
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Viva Engage - Feed

25 engage.cloud.microsoft/main

Capgomii

120+]
& e o Group Newsdesk
19

Capgemini revs up the mobility revolution at IAA Mobility 2025

At IAA Mobility 2025 in Munich, Capgemini showcased the future of mobility. From our
transparent, Al-powered Hero Car that updates itself overnight to holographic car design
and predictive supply chains, we gave visitors a front-row seat to what’s next in mobility.
C And the industry took notice; Ca 2
Worldwide IT and Engineering Services for Software-Defined Vehicles 2025 %

Explore

@ storylines
I Want deeper insights? Read our latest report launched during the event by the
. Capgemini Research Institute “The so -driven mobility era: Beyond vehicles”
Favorites

Read the full story to peek under the hood of tomorrow’s automotive revolution.
I n All Company Community - Opel

Communities Looking backiatYAA Mobility 2025.mp4

B3 clobal innovation Community - Gpen
u Capgemini Research Institute - Open

Discover communities

(2 Open in browser
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Share thoughts, ideas, or updates

mpany Comm

Group Newsdesk

Tour de France: A tour de force

We have loved seeing your passion and excitement for our new partnership with the Tour
de France. And when we gave you the chance to win tickets to the Grand Finale of the
2025 Tour, you showed up!

For our lucky winners it was a chance to witness the
passion and excitement up close. And as the rain poured down on Paris, the fan enthusiasm
was heating up.

“ Read here and watch below & to see what our winners got to experience on the
Champs-Elysées on a very iconic day - it will have you counting down the days until next
year's Tour de France!

Tour de France 2025,
Grand Finale
with Capgemini

Edeasada L TEL o)
- e v -.:.—m-_
e b el

Sl o > W

— e —
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Group Newsdesk

#|NEW CHALLENGE! Win tickets to the Women'’s Rugby World Cup 2025 Final!

CONGRATULATIONS to -
selected as the winners for this challenge! &7 [

- you have been

Are you BOLD? Do you embody TEAM SPIRIT? Do you have the mind of a CHAMPION? If
so, then the next competition in our Year of Sport Challenge is for you!

The challenge: The sport of women’s rugby is a prime example of Capgemini's key values of
Team Spirit and Boldness. To reach the highest levels and compete in the Women’s Rugby
World Cup requires the mindset of a champion. It's an energy that never stops!

Rooted in these shared key values between Capgemini and the Women’s Rugby World Cup,
this challenge invites participants to recognize their team champion: that colleague who

personifies these values and brings that relentless energy to the team

In the comments below, share a short, creative story explaining how your chosen
colleague/teammate embodies these values, along with a photo of you and your nominee
The photo must also include the Capgemini logo and/or spade symbol and you must tag
your nominated colleague as well

Be bold, show us your team spirit, and you just might win a pair of tickets to the Women's
Rugby World Cup Final matches in the UK.

Deadline: You have until June 18! Good luck!

(2 Open in browser
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Stop scrolling! The experience of a lifetime awaits

“Vroom, vroom,” The PEUGEOT 9X8 Hybrid Hypercar unveils its new silhouette, presenting
you with a fresh opportunity to win an all-expenses-paid trip to the 24 Hours of Le Mans.
Yes, you read that right! If you want to witness the car blazing across the historic racing
tracks, all you need to do is:

® STEP 1:Fill out this ~ f Pssst: if you need a cheat sheet, all the answers to the quiz
can be found in the art elow. '+ /

STEP 2: In the comments section, tag the colleague you would share this

with. Will it be your work bestie 37 A long-distance colleague based in another part of
the globe{#? Or someone you would like to thank for their support? Share your love
and pack your bags!

Make sure you complete these two steps if you want to win!

Need an extra push? * Ask a selfless colleague to play on your behalf. All they need to do

Try your luck and win a trip

to the 24h of Le Mans!

Gear up for an unforgettable experience

Company Confidential © Capgemini 2025. Allrights reserved.
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Hosting all staff hybrid events...

Capgemini AC37 - Employee Live Event

windSight 1Q™

The project of
a lifetime

*H JERICA Capgomini @

>

Company Confidential © Capgemini 2025. Allrights reserved.
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Leaders are present...

@ @ VivaEngage - Feed x  +

engage.cloud.microsoft/main

services

Capgemini@

Suggested communities

engage.cloud.microsoft

Get started on your well-being journey

In the latest edition of [ 1 talked about how one of 2025 HR priorities is focused on
personally and professionall

a global level, the Well-Being Hub offers many resources to support and grow your well-
being. The |-Beir r y on DAILY.connect is a place for you to connect with like-
minded col.

CONTINUE YOU:
i WELL-BEING
JOURNEY

te our adrenalins.

ome to work in a company where they care about our well-being and cares about

ing a work-life balance!

Company Confidential © Capgemini 2025. All rights reserved.
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“TE

EZZAT, Aiman Mar 7 . . . £ iy
Thank you for your insights, Sarika. | want to reiterate our commitment to inc Thank you for the thought provokmg discussion on SUStamab'hty' S e e T T e e (Pl e

how we have been strengthening our position as a leading business and tectmorogy i

transformation partner by enriching our teams with different skills and perspectives. | | \ ’ | (32
believe that having a rich talent pool is key to boosting creativity and innovation. This Really enjoyed this event! Thank you all that have organised and taken part in this. b

mindset enables us to hire the best talent solely based on skills, performance, and Bring on the final on Saturday!!
potential, as well as develop a wide range of programs focusing on well-being, SO B
engagement, and training, all offering equal opportunities for our colleagues to succeec

O @

8li-being is to spend time in forests! § I'm lucky enough to live next to a
forning/lunch/afternoon/evening walk there always makes me feel both
Jized. The recreational value of nature is undeniable!

v

5 | o Really enjoyed this session, thanks to all the panelists and hosts for facilitating a really

insightful discussion... & of course, looking forward to the final on Saturday! 50 a helpful resource that

nsibility when working with Al

Mar 7
Thank you Aiman, for your clear and concise words and thoughts. | am pro

of Capgemini and everything we stand for! ‘ L )

N ® = Absolutely inspiring! The Global Data Science Challenge is a powerful example of how
technology and purpose can unite for real-world impact! Best of luck to all participants § This is a powerful win for our discussions with

v 5

Excellent and congratulations to the company! | am very proud of being employee of CG.

E 2 | * ¥ Greatevent. Absolutely love what Carmen just said re: bias. Inspirational. Great attitude s great to learn and see how IT can help to manage
Feb 11 and power to you! ;) Intal human need: food...Fighting against poverty

| will be watching this on repeat. It is a short and pungent reminder that or you Capgemini. FL
climate change is in us, around us, our past and our future and that if we do not make
decCisiol  Show 16 previous comments

battle." | was just going through the report. | must say it's so insic

2909 e Thank you for the wonderful experience. It's a moment we will cherish for life!
Good approach to activate our adrenalins.
@ @ o r

H B B

; St ¢’ Thrilled with this news! Rugby stands for teamwork, discipline, and respect — values

It's awesome to work in a company where they care about our well-being and cares about ; 2 7 3 >

us having a work-life balance! &3 we live every day at Capgemini. Proud to be part of a company that brings innovation and
passion together! @

H B B

...and conversation
has come alive
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Lessons learned.
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k you.

Make it real.
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