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I acknowledge that I am hosting this webinar from the lands of the 

Ngarigo people. 

I also acknowledge the Traditional Custodians of the various lands on 

which you all work today and the Aboriginal and Torres Strait Islander 

people participating in this webinar.

I pay my respects to Elders past, present and emerging and 

celebrate the diversity of Aboriginal peoples and their ongoing 

cultures and connections to the lands and waters of Australia. 
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What’s the purpose of your intranet?
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• While one might expect the 
larger the organisation = the 
larger the intranet, this 
doesn’t exactly hold true. The 
proportion of pages devoted 
to news varied significantly 
within our sample.





How many people are 
accessing the intranet?
• A good target for intranet readership should be around 90% over a three-month period. 

• For intranet news readership, a target of 60% over a three-month period is a good starting point.

7

Tip to get more employees visiting your 
intranet 

If you send periodical all-company emails or 
newsletters wrapping up news or information for 
your colleagues, share only teasers of this news in 
the email, with links to the full story on your 
intranet. 
These teasers will pique interest and encourage 
people who would otherwise rely on email to 
continue to the intranet to read what they need to 
learn.







Health Score • Much scope for 
improvement
• Low engagement reflects 

the “attention” challenge
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When to publish a news article on the 
intranet?
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When to publish a news article on the 
intranet?
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• Variation 
between organisations 
(250-750 words)

• On average the most 
popular articles are 100 
words longer than the 
average.















• It’s free to receive the report and is 
available to download now.

• If you’re involved in managing, or writing 
for, an intranet but have little idea about 
what “good” looks like – we’ve got you 
covered!

• Our benchmarking data will give you real-
life insights into when people are reading 
the intranet, what they’re reading on the 
intranet, how they’re accessing the 
intranet and 
how you can best shape your content to 
get maximum engagement.

Download the 2024 SharePoint intranet 
Benchmarking Report today!

https://www.swoopanalytics.com/sharepoint-bm-24



• Participating in our benchmarking study 
means you’ll get the latest insights into 
what a healthy SharePoint intranet 
looks like and see how your intranet 
compares with others.

• SWOOP Analytics benchmarking is free 
and your data remains anonymous.

• You must be connected to SWOOP 
Analytics for SharePoint intranet by 
March 1, 2025 to be part of our next 
intranet benchmarking analysis.

Our next SharePoint Benchmarking 
Report is coming in 2025

https://www.swoopanalytics.com/participate-sharepoint-2025

Get benchmarked!

https://www.swoopanalytics.com/swoop-for-sharepoint
https://www.swoopanalytics.com/swoop-for-sharepoint


• If you're using Viva Engage, we want you 
to join our Viva Engage Benchmarking 
analysis.

• Participating in our benchmarking study 
means you will see exactly how your 
Viva Engage network compares with the 
rest of the world.

• SWOOP Analytics benchmarking is free 
and your data remains anonymous.

• You must be connected to SWOOP 
Analytics for Viva Engage by August 1, 
2024 to be part of our 2024/25 
benchmarking analysis.

Join our 2024/25 Viva Engage benchmarking 
study!

https://www.swoopanalytics.com/participate-viva-engage

Available November 2024



Thank you!


