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Empower every person
and every organization on
the planet to achieve more




Culture
Foster, revitalize
and energize

Priorities

>

Mission and Strategy
Keep employees
informed and create
clarity
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Pride and Advocacy
Engage employees
so they can share
their pride
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(& Time to flex those trust and compliance muscles in Q3
Sharing the story on our Norwegian Carbon Capture journey!
Did you know that only 9% of people are successful in keeping their new year's resolutions,
especially if they're fitness related? @ Today is the day where we share our story on the work we're doing with Aker Carbon

Capture, Northern Lights and others on carbon capture and removal. Can you imagine that

it has only been two years since we signed the MoU with Equinor, Shell, Total and the

Norwegian Government on exploring ways for carbon capture and removal? And now, we Following =

Whilst getting down to the gym or trying out yoga is hard work, there is one type of gym
that we all need to be attending, 1 f the time...the compliance gym!

are cooperating with multiple companies on succeeding within this pioneering project. You
can read the story here: With o trial scale, No plans for a

greener future -

Microsoft is a business which runs on trust. It's what makes us unique in all of our markets
and gives us the edge. But to get the benefit, omething we need to be mindful of and
practice every day. But don't worry, we're here to help make it easier and ensure you keep

compliance in mind in everything you do. Posts 1 Followers 428 Following2 EB @

We would like to extend a warm thank you to the people who helped create this story and --
make it come to life Ole Henrik 0 Berrum Karen Hamme ,_)_t'uJir-v-“"__

Steig s We ulting, LLC) And fg_rjbosﬂ“"_—

the story to a broader audience Ber_@mu.\_b—-”'_—

Samantha Wilson __ - e

# Here's our Q3 workout plan: Storyline Al activity
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« [7] Attend our Fostering a culture of compliance event - learn_ansi-

with an exciting external speaker on the 27 January.11>*~" Stories
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Recent posts

myMS alias la communication interne a pour réle de relayer les actualités et les initiatives
internes a travers :

* Les formats éditoriaux %
Newsletter myMS News

st la newsletter hebdomadaire qui vous permet de rester connecté a I'actualité de
I'entreprise et de la filiale.

Communauté myMS News sur Yammer

C'est le Campus virtuel de Microsoft France ! Cet espace d'échanges vous permet de
retrouver toutes nos actualités en France, de les commenter en toute liberté et de partager
Microsoft runs on trust. Check avec nous to.

orkout

out our Q3 compliance w

plan t

Maria Radomski
Brilliant initiative.




Video Comments Analytics
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Brilliant Together: Keynote, Winner Showcase and new Slides!

Last Mond and comments n
our appr for FY24. rn Europe have a brilliant opportunity — and

responsibility — to empower every person and organization to achieve more in the new era

of Al by always earning trust, driving bold innovation, empowering a brighter future 5 7 Themes in your audience -
and sparking curiosity.
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Customers

Top conversations with this theme




Who they are

What they talk
about

Outcomes

Support model

Visionaries

Leadership team

Strategic communicators
on issues relevant to the
whole area. Shape and
influence culture.

Business and
cultural change

Impactful advocacy

Direction to
markets

Market leaders: Al and
Cloud, Security, Modern
Work, Sustainability

Stories from business area
and/or country: customer
voices, market changes,
issues strategically
important to business

group

Understanding on key
themes

Impactful advocacy

Stories for local
markets to use

Content Creators

‘,4.

Community at large, various
stakeholders

Tactical requests,
community stories, stories
which build camaraderie,
pride or ladder up to a
larger strategic theme

Awareness,
Community,
Engagement

Advocacy

Business Partnering

Advisory



Visionaries Experts Content Creators

‘U rsqlng
Happiness

>
h‘ﬁ‘zeWorkplace J
Violtta Louwers LT

Community Storyline

2-3 posts a week

with LinkedIn 1-2 posts a month 2-3 posts a week

Business Partnering Advisory



So what?

a 6 5 3 J OOO 1. Viva Engage Storylines can

Viva E . generate significant reach
IVa ENgage views and employee

Since July engagement through
advocacy

m 5 70 OOO 2. Al and celebration content
@ 7

gets clicks (at Microsoft)
LinkedIn Impressions

Since July

3. Prioritisation key: editorial
and voices



Know your business priorities

Identify your voices

Experiment with content and
features

Test and adjust
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